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® WORLD
TRAVEL &
TOURISM
COUNCIL

THE WORLD TRAVEL & TOURISM COUNCIL (WTTC), WHICH
IS THE BUSINESS LEADERS’ FORUM FOR TRAVEL & TOURISM,
HAS SPENT 20 YEARS DEVELOPING ITS ECONOMIC IMPACT
RESEARCH FOR THE BENEFIT OF TRAVEL & TOURISM DECISION-
MAKERS — WHETHER IN THE PRIVATE OR PUBLIC SECTOR. THIS
COMPREHENSIVE RESEARCH, WHICH DRAWS FROM MANY
DIFFERENT SOURCES AND REPRESENTS A CONSIDERABLE
INVESTMENT OVER TIME, USES THE FRAMEWORK OF TRAVEL &
TOURISM SATELLITE ACCOUNTS (TSAS).

Full TSAs take many years to develop, so WTTC’s prime objective in producing these economic
impact accounts is to provide on an annual basis consistent, reliable and comparable information to
assess Travel & Tourism’s current and likely future contribution to national economic activity and
employment. And one of the main strengths of our research is that it is timely — so it can inform
and help drive urgent policy-making and investment decisions. This is particularly important for

emerging economies that do not have the detailed data necessary to develop full TSAs.

This 2009 research, produced with our partner Oxford Economics, assesses the economic impact of Travel & Tourism for 181
countries. It measures spending on Travel & Tourism by households, businesses, governments and foreign visitors, in order to
capture fully the economic contribution of both domestic and international tourism, thereby quantifying Travel & Tourism’s

contribution to gross domestic product (GDP) and employment.

According to the latest annual research, Travel & Tourism employed over 225 million people around the world and generated
9.6% of global GDP in 2008. Despite occasional dips in the annual growth curve, the last decade has seen a rapid rise in Travel
& Tourism. But, as is now widely recognised, it suffered a marked downturn in activity in the second half of 2008. Indeed, by
the end of the year, many countries were experiencing a contraction in Travel & Tourism demand, and global recession was

having an increasing impact on the industry’s performance — even in emerging markets.

One of the big challenges is to try to understand when the world economy and Travel & Tourism demand will rebound. And
there are no quick answers, nor magic solutions. Our current indicators suggest that the downturn will continue through
2009, as the deterioration in global economic conditions squeezes spending on Travel & Tourism by both households and
businesses. International demand is likely to be under the most pressure, as world trade declines and more travellers cut costs

by choosing to holiday in their home countries. And challenging conditions are forecast to continue into 2010.

Nevertheless, we remain extremely confident as to Travel & Tourism’s longer-term future. Looking beyond the present
economic crisis, the prospects for Travel & Tourism remain strong, led by renewed expansion in emerging countries — both as
tourism destinations and as an increasing source of international and domestic visitors — not to mention the growing priority

accorded by people in developed countries to leisure tourism.

On this positive note, and building on the success of our research over the past 20 years, we are delighted to welcome you to
the 2009 edition of WTTC’s The Economic Impact of Travel & Tourism.

. A peny T W Wowv
j V7 ZM _—

Jean-Claude Baumgarten Geoffrey | W Kent
President & CEO Chairman, World Travel & Tourism Council and
World Travel & Tourism Council Chairman & CEO,Abercrombie & Kent
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KEY FACTS AT A GLANCE
THE 2009 TRAVEL & TOURISM ECONOMIC RESEARCH

2009 10-year

trend
Gross Domestic Product (GDP)

The contribution of Travel & Tourism to Gross Domestic Product (GDP) is
expected to decline from 9.1% (TRY95.3 bn or US$63.9 bn) in 2009 to 7.7%
(TRY223.1 bn or US$122.7 bn) by 2019.

9.1%

Employment

The contribution of the Travel & Tourism Economy to employment is expected to
rise from 1,375,000 jobs in 2009, 6.4% of total employment, or 1 in every 15.6 jobs
to 1,811,000 jobs, 7.3% of total employment or 1 in every 13.8 jobs by 2019.

6.4%

Growth

Real GDP growth for the Travel & Tourism Economy is expected to be -1.1% in
2009 and to average 4.3% per annum over the coming 10 years.

-1.1%

Exports

Export earnings from international visitors and tourism goods are expected to
generate 15.2% of total exports (TRY38.5 bn or US$25.8 bn) in 2009, growing
(nominal terms) to TRY94.0 bn or US$51.7 bn (10.7% of total) in 2019.

15.2%

A
A
\

World ranking (out of 181 countries)
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THE WORLD TRAVEL & TOURISM COUNCIL (WTTC) IS THE BUSINESS LEADERS' FORUM FOR TRAVEL & TOURISM WORKING WITH GOVERNMENTS TO
RAISE AWARENESS OF THE IMPORTANCE OF THE WORLD'S LARGEST GENERATOR OF WEALTH AND JOBS
© 2009 World Travel & Tourism Council
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ECONOMIC IMPACT

IN 2009 TURKEY'S TRAVEL & TOURISM IS EXPECTED TO GENERATE TRY95
BN (US$64 BN) OF ECONOMIC ACTIVITY (GDP). THE INDUSTRY'S DIRECT

IMPACT INCLUDES:

Direct Industry GDP Direct Industry Employment
w40 - 443,000
’

jobs representing 2.1% of total employment

(US$27 bn)

equivalent to 3.8% of total GDP

HOWEVER, SINCE TRAVEL & TOURISM TOUCHES ALL SECTORS OF THE
ECONOMY, ITS REAL IMPACT IS EVEN GREATER. TURKEY'S TRAVEL &
TOURISM ECONOMY DIRECTLY AND INDIRECTLY ACCOUNTS FOR:

Economy GDP Economy Employment
95 ” 1,375,000
) b

(US$64 bn) jobs representing 6.4% of total employment

equivalent to 9.1% of total GDP

Exports, Services & Merchandise Capital Investment
TRY 3 9 bn TRY 20 bn

(US$13 bn)

(US$26 bn)

equivalent to 15.2% of total exports equivalent to 10.7% of total investment

Government Expenditure

TRY I bn

(US$1 bn)

equivalent to a 0.5% share



REAL GROWTH

IN 2009, TRAVEL & TOURISM IN TURKEY IS FORECAST TO SEE REAL
GROWTH OF:

Direct Industry GDP Direct Industry Employment
1.3 = |5 =
L] L]

to TRY40 bn (US$27 bn) to 443,000 jobs

Economy GDP Economy Employment
o o
L] L]

to TRY95 bn (US$64 bn) to 1,375,000 jobs

OVER THE NEXT TEN YEARS, TURKEY'S TRAVEL & TOURISM IS
EXPECTED TO ACHIEVE ANNUALISED REAL GROWTH OF:

Direct Industry GDP Direct Industry Employment

4.1 » 2.7 +

to TRY92 bn (US$50 bn) in 2019 to 580,926 jobs in 2019

Economy GDP Economy Employment
43 » 2.8 *
L] [ )

to TRY223 bn (US$123 bn) in 2019 to 1,811,000 jobs in 2019

Demand - Travel & Tourism Visitor Exports - Travel & Tourism

50 = 3.8 *

to TRY282 bn (US$155 bn) in 2019 to TRY72 bn (US$39 bn) in 2019

Capital Investment - Travel & Tourism Government Expenditure - Travel & Tourism

3.6 # 54 %

to TRY43 bn (US$23 bn) in 2019 to TRY2 bn (US$! bn) in 2019




ECONOMIC IMPACT

TRAVEL & TOURISM (T&T) — ENCOMPASSING TRANSPORT, ACCOMMODATION,
CATERING, RECREATION AND SERVICES FOR VISITORS - IS ONE OF THE
WORLD’S HIGHEST PRIORITY INDUSTRIES AND EMPLOYERS.

GDP

DEMAND

Turkey - The Travel & Tourism Industry is expected to contribute
directly 3.8% to Gross Domestic Product (GDP) in 2009 (TRY40.1 bn or
US$26.9 bn), rising in nominal terms to TRY91.6 bn or US$50.4 bn
(3.2% of total) by 2019.

The T&T Economy contribution (% of total) should decline from 9.1%
(TRY95.3 bn or US$63.9 bn) to 7.7% (TRY223.1 bn or US$122.7 bn)

in this same period.

Other Western Europe - The Travel & Tourism Industry is expected to
post a direct GDP contribution of 3.8% in 2009, while the Travel &
Tourism Economy contribution will be 9.7%.

Worldwide - In 2009, the Travel & Tourism Industry should contribute
3.2% directly to worldwide GDP. The broader Travel & Tourism
Economy should contribute 9.4% to world GDP in 2009.

GROWTH

Turkey - In 2009, Travel & Tourism is expected to post TRY113.4 bn
(US$76.0 bn) of economic activity (Total Demand), growing to
TRY282.3 bn (US$155.3 bn) by 2019.

Other Western Europe - Travel & Tourism Demand is expected to
reach US$218.7 bn in 2009, growing to US$361.0 bn in 2019.

Worldwide - In 2009, it is expected to post US$7,340 bn of economic
activity (Total Demand) and this is forecast to grow to US$14,382 bn by
2019.

VISITOR EXPORTS

Turkey - The Travel & Tourism Economy is expected to grow by 4.3%
per annum in real terms between 2010 and 2019.

Other Western Europe - The Travel & Tourism Economy is expected
to post average annualised gains of 2.8% between 2010 and 2019.

‘Worldwide - Travel & Tourism is a high-growth activity, which is
forecast to increase its total economic activity by 4.% worldwide in real
terms over the next ten years.

EMPLOYMENT

Turkey - Exports make up a very important share of Travel & Tourism's
contribution to GDP.

Of Turkey's total exports, Travel & Tourism is expected to generate
15.2% (TRY38.5 bn or US$25.8 bn) in 2009, increasing to TRY94.0 bn
or US$51.7 bn (10.7% of total), in 2019.

Other Western Europe - Travel & Tourism exports are expected to
represent 10.0% of total exports in 2009.
Worldwide - Travel & Tourism is a major exporter, with inbound

visitors injecting foreign exchange directly into the economy.

CAPITAL INVESTMENT

Turkey - Travel &Tourism Economy employment is estimated at
1,375,000 jobs in 2009, 6.4% of total employment, or 1 in every 15.6
jobs. By 2019, this should total 1,811,000 jobs, 7.3% of total employment
or 1 in every 13.8 jobs.

The 443,000 T&T Direct Industry jobs account for 2.1% of total
employment in 2007 and are forecast to total 581,000 jobs or 2.3% of the
total by 2019.

Other Western Europe - The Travel & Tourism Industry is expected to
generate directly 867,000 jobs in 2009 (3.0% of total employment), while
the broader Travel & Tourism Economy will account for 2,407,000 jobs
(8.3% of total employment).

Worldwide - Travel & Tourism is human resource intensive, creating
quality jobs across the full employment spectrum. In 2009, one in 13.1
jobs will be generated by the Travel & Tourism Economy.

The Travel & Tourism Economy accounts for 7.6% of global
employment.

Today there are 77.3 million Travel & Tourism Direct Industry jobs and
219.8 million jobs in the Travel & Tourism Economy, and these will rise
to 97.8 million Travel & Tourism Direct Industry jobs and 275.7 million
Travel & Tourism Economy jobs by 2019.

Turkey - Travel & Tourism Capital Investment is estimated at TRY19.6
bn, US$13.1 bn or 10.7% of total investment in year 2009. By 2019, this
should reach TRY42.6 bn, US$23.4 bn or 7.5% of total.

Other Western Europe - Travel & Tourism Capital Investment is
estimated to total US$28.5 bn in 2009, or 9.2% of total regional capital
investment.

Worldwide - Travel & Tourism is a catalyst for construction and
manufacturing. In 2009, the public and private sectors combined are
expected to spend US$1,220.1 bn worldwide -

9.4% of total investment, rising to US$2,589.7 bn or 9.3% of the total, in 2019.

GOVERNMENT

Turkey - Government Travel & Tourism operating expenditures in
Turkey in 2009 are expected to total TRY0.8 bn (US$0.5 bn), or .5% of
total government spending.

Other Western Europe - Government Travel & Tourism operating
expenditures are estimated to total US$9.8 bn in 2009, or a 4.1% share.

Worldwide - Travel & Tourism is both a generator and receiver of
government funds. Globally, in 2009, Travel & Tourism is expected to
garner US$404.2 bn of government expenditures, or 3.9% of total
expenditures.

By 2019, government spending on Travel & Tourism should increase to
US$709.3 bn - 4.0% of total government expenditure.



SUMMARY TABLES

ESTIMATES AND FORECASTS

2009 2019

TURKEY TRY bn % of Total Growth' TRY bn % of Total Growth’
Personal Travel & Tourism 45.6 7.8 0.0 122.1 7.8 5.8
Business Travel 9.0 0.9 35 21.6 0.7 4.7
Government Expenditures 0.8 0.5 2.6 2.1 0.6 54
Capital Investment 19.6 10.7 -10.2 42.6 7.5 3.6
Visitor Exports 322 12.6 -1.3 71.6 8.1 38
Other Exports 6.3 2.5 5.3 22.3 2.5 87
T&T Demand 113.4 8.5 -1.7 2823 74 5.0
Direct Industry GDP 40.1 3.8 1.3 91.6 32 4.1
T&T Economy GDP 95.3 9.1 -1.1 223.1 77 43
Direct Industry Employment3 443.1 2.1 1.5 580.9 23 2.7
T&T Economy Employment3 1,375.0 6.4 1.0 1,811.3 7.3 28
2009 real growth adjusted for inflation (%); 220102019 annualised real growth adjusted for inflation (%);  *000 jobs

2009 2019
OTHER WESTERN EUROPE US$ bn % of Total Growth' US$ bn % of Total Growth?
Personal Travel & Tourism 954 9.9 -0.2 155.0 89 34
Business Travel 21.2 1.3 -4.3 329 1.3 28
Government Expenditures 9.8 4.1 4.2 14.9 4.0 23
Capital Investment 28.5 9.2 -74 449 9.3 27
Visitor Exports 46.9 74 -4.8 80.8 6.4 39
Other Exports 16.8 2.6 -2.8 324 2.6 47
T&T Demand 2187 10.1 -2.6 361.0 9.5 34
Direct Industry GDP 6l1.4 38 -1.7 95.7 3.1 2.8
T&T Economy GDP 156.5 9.7 -2.8 246.2 9.5 2.8
Direct Industry Employment3 866.6 3.0 -1.6 1,054.1 3.0 2.0
T&T Economy Employment3 2,407.1 83 -1.4 2,929.5 8.4 2.0
12009 real growth adjusted for inflation (%); 22010-2019 annualised real growth adjusted for inflation (%); 000 jobs

2009 2019
WORLDWIDE USS$ bn % of Total Growth' USS$ bn % of Total Growth’
Personal Travel & Tourism 2,990 8.6 -2.9 5,575 8.9 3.8
Business Travel 745 1.3 -72 1,376 1.3 3.6
Government Expenditures 404 39 33 709 4.0 32
Capital Investment 1,220 9.4 -53 2,590 9.3 4.7
Visitor Exports 1,079 6.0 -4.5 2,131 5.0 4.7
Other Exports 901 5.0 -5.4 2,001 47 6.0
T&T Demand 7,340 9.6 -4.0 14,382 9.5 43
Direct Industry GDP 1,870 32 -3.5 3,396 3.1 3.6
T&T Economy GDP 5,474 9.4 -3.5 10,478 9.5 4.0
Direct Industry Employment’ 77,276 27 -1.9 97,784 3.0 24

T&T Economy Employment3 219,810 7.6 -2.8 275,688 8.4 23

12009 real growth adjusted for inflation (%); ?2010-2019 annualised real growth adjusted for inflation (%); 000 jobs



CONCEPTS & STRUCTURE

In order to quantify the economic impact of Travel & Tourism, we use the framework of a simulated
Tourism Satellite Account. The Travel & Tourism Satellite Account is based on a ‘demand-side’
economic activity, because the industry does not produce or supply a homogeneous product or
service as traditional industries (agriculture, electronics, steel, etc) do.

DEMAND-SIDE ACCOUNTS

TRY bn

PERSONAL TRAVEL & TOURISM s —

More formally known as Travel & Tourism Personal Consumption, this
category includes all personal spending by an economy's residents on
Travel & Tourism services (lodging, transportation, entertainment, meals, TRAVEL & TOURISM
financial services, etc) and goods (durable and non-durable) used for CONSUMPTION
Travel & Tourism activites. Spending may occur before, during or after a
trip. Spending covers all Travel & Tourism, outbound and domestic.

BUSINESS TRAVEL 90 —

Formally known as Intermediate Consumption of Travel & Tourism or Tatill Tl 8 Tiomrsksmm @peEmabmes
more simply business travel, this category of expenditures by government made by and on behalf of visi

and industry includes spending on goods and services (transportation, .
accommodation, meals, entertainment, etc) for employee business travel
purposes.

(goods and services) in the resident

economy.

GOVERNMENT EXPENDITURES - Individual

Formally known as Non-Market Services (Individual), this category
includes expenditures (transfers or subsidies) made by government
agencies to provide Travel & Tourism services directly linked to individual
visitors such as cultural (eg art museums), recreational (eg national park)
or clearance (eg immigration/customs) etc to visitors.

VISITOR EXPORTS

Expenditures by international visitors on goods and services within the
resident economy.

VERNMENT EXPENDITURES - Collective

Formally known as Non-Market Services (Collective), this category
includes operating expenditures made by government agencies on
services associated with Travel & Tourism, but not directly linked to any
individual visitor, instead these expenditures are generally made on
behalf of the 'community at large’, such as tourism promotion, aviation,
administration, security services and resort area sanitation services, etc.

TRAVEL & TOURISM
DEMAND

CAPITAL INVESTMENT

Formally known as Capital Formation, this category includes capital
expenditures by direct Travel & Tourism industry service providers and
government agencies to provide facilities, equipment and infrastructure to
visitors.

OTHER EXPORTS

Consumer goods (such as clothing, electronics or petrol) exported for
ultimate sale to visitors, or capital goods (such as aircraft or cruise ships)
exported for use by Travel & Tourism industry providers.

The nominal aggregate of tourism

activity in the resident economy.



Instead, Travel & Tourism is an industrial activity defined by the diverse collection of products
(durables and non-durables) and services (transportation, accommodation, food and beverage,
entertainment, government services, etc) that are delivered to visitors. There are two basic aggregates
of demand (Travel & Tourism Consumption and Total Demand) and, by employing input/output
modelling separately (large arrows) to these two aggregates, the Satellite Account is able to produce
two different and complementary aggregates of Travel & Tourism Supply: the Travel & Tourism
Industry and the Travel & Tourism Economy. The first captures the explicitly defined production-side
‘industry’ contribution (ie direct impact only), for comparison with all other industries, while the
second captures the broader ‘economy-wide’ impact, direct and indirect, of Travel & Tourism.

SUPPLY-SIDE ACCOUNTS

TRY bn
40.1 TRAVEL & TOURISM INDUSTRY GDP (Direct)
'000 jobs Direct Gross Domestic Product (also know as Value-Added) and
44 ; : Employment associated with Travel & Tourism Consumption. This is the

explicitly defined Supply-side Industry contribution of Travel & Tourism

that can be compared one-for-one with the GDP and Employment
contribution of other industries in the economy. Establishment in this
category include traditional Travel & Tourism providers such as airlines,
hotels, car rental companies, etc.

TRAVEL & TOURISM INDUSTRY GDP (Indirect)

Indirect Gross Domestic Product associated with Travel & Tourism
Consumption. This is the upstream resident economy contribution which
comes about from suppliers to the traditional Travel & Tourism industry.
Establishments in this category include fuel and catering companies,
laundry services, accounting firms, etc.

TRAVEL & TOURISM INDUSTRY IMPORTS

The value of goods imported by direct and indirect Travel & Tourism
Industry establishments.

TRAVEL & TOURISM D
INDUSTRY SUPPLY

18.0

87.0

N TR AVEL & TOURISM ECONOMY GDP
95.3 (Direct and Indirect)
TRAVEL & TOURISM '000 jobs Direct and Indirect Gros_s Dom_estic Product (als_o know as Value—_At_ided)
and Employment associated with Travel & Tourism Demand. This is the

ECONOMY SUPPLY 1,375.0 broadest measure of Travel & Tourism's contribution to the resident
economy. Establishments in this category include those described
above as well as manufacturing, construction, government, etc. that are
associated with Capital Investment, Government Services and Non-
Visitor Exports.

18.1 TRAVEL & TOURISM ECONOMY IMPORTS

The value of goods imported by direct and indirect Travel & Tourism
Economy establishments.

113.4
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GROSS DOMESTIC PRODUCT

Turkey's T&T Direct Industry is expected to contribute 3.8% to Gross Domestic Product (GDP) in 2009 (TRY40.1 bn or
US$26.9 bn), rising in nominal terms to TRY91.6 bn or US$50.4 bn (3.2% of total) by 2019. The T&T Economy
contribution (% of total) should decline from 9.1% (TRY95.3 bn or US$63.9 bn) to 7.7% (TRY223.1 bn or US$122.7 bn) in
this same period.

COUNTRY

TURKEY
Travel & Tourism Gross Domestic Product
(2000 constant US$ bn)

TURKEY
Travel & Tourism Economy GDP
(real growth, %)

WTTC League Table Extract
Travel & Tourism Economy GDP
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19 Lebanon
29 Malta

31 Cyprus
35 Tunisia
36  Spain

37 Morocco
38 Greece
43 Egypt

77  ltaly

84  Turkey

2009
% of total GDP

28.1
226
18.3
16.7
16.3
16.2
16.2
15.0

9.6

9.1

1990 1995 2000 2005 2010 2015

WTTC League Table Extract
Travel & Tourism Economy GDP

70  Tunisia
75 Egypt
94  Cyprus
97 Morocco
99  Turkey
107 Malta
131 Greece
149 Lebanon
169 ltaly
171 Spain

10-Yr Real Growth
Annualised, %
48

48

45

4.4

43

4.0

35

3.0

1.9
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EMPLOYMENT

Turkey's 443,000 T&T Direct Industry jobs account for 2.1% of total employment in 2009 and are forecast to total
581,000 jobs or 2.3% of the total by 2019.The contribution of the Travel & Tourism Economy to employment is
expected to rise from 1,375,000 jobs in 2009, 6.4% of total employment, or 1 in every 15.6 jobs to 1,811,000 jobs, 7.3%
of total employment or 1 in every 13.8 jobs by 2019.

Travel & Tourism Employment

TURKEY

TURKEY

Travel & Tourism Economy Employment

('000 Jobs) (real growth, %)
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Travel & Tourism Economy Employment
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TOTAL DEMAND

Turkey Travel & Tourism is expected to generate TRY113.4 bn (US$76.0 bn) of economic activity (Total Demand) in 2009,
growing (nominal terms) to TRY282.3 bn (US$155.3 bn) by 2019. Total Demand is expected to decline by -1.7% in 2009
and by 5.0% per annum, in real terms, between 2010 and 2019. 2009 Total Demand represents 0.82% of world market share.

COUNTRY

TURKEY
Total Demand 2009

Personal T&T - 40.19% Business T&T - 7.91%
W Gov't Expenditures - .70% Capital Investment - 17.25%

W Visitor Exports - 28.36% m Other Exports - 5.59%

TURKEY
Travel & Tourism Total Demand

(real growth, %)

1990 1995 2000 2005 2010 2015

TURKEY
MARKET SHARE OF OTHER WESTERN EUROPE
Total Demand 2009

W Turkey - 33.61%

Rest of Region - 66.39%

WORLDWIDE
Total Demand 2009

W Turkey - 0.82% Rest of World - 99.18%

WTTC League Table Extract
Travel & Tourism Total Demand

46  Tunisia
50 Malta

53 Morocco
63 Egypt

87  Turkey
97 Greece
110 Lebanon
112 Cyprus
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131 Italy

2009
Real Growth %

3
1.0
0.8
0.0
-1.7
-2.5
-35
-3.7
-4.9
-5.2

TURKEY v REGION
Travel & Tourism Total Demand

(real growth variance, %)

1990 1995 2000 2005 2010 2015

TURKEY v WORLDWIDE
Travel & Tourism Total Demand

(real growth variance, %)

1990 1995 2000 2005 2010 2015

WTTC League Table Extract 10-Yr Real Growth

Travel & Tourism Total Demand Annualised, %
55 Egypt 5.2
64  Turkey 5.0
69  Tunisia 49
84 Morocco 4.6

117 Cyprus 4.1
122 Malta 39
134 Lebanon 37
141 Greece 37
174 ltaly 23
175 Spain 22



VISITOR & OTHER EXPORT EARNINGS

Visitor Exports play an important development role for the resident Travel & Tourism Economy. Turkey's Travel &
Tourism is expected to generate 15.2% of total exports (TRY38.5 bn or US$25.8 bn) in 2009, growing (nominal terms) to
TRY94.0 bn or US$51.7 bn (10.7% of total) in 2019.

TURKEY

Travel & Tourism Exports
(2000 constant US$ bn)

TURKEY

Travel & Tourism Visitor Exports

(real growth, %)
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39 Greece 258 72 Tunisia 53
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68  Tunisia 13.5 154 Lebanon 32
73 Turkey 12.7 164 ltaly 2.5
96 Italy 74 169 Spain 2.0

COUNTRY
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SATELLITE ACCOUNT TABLES

TURKEY

Travel & Tourism - TRY bn

Personal Travel & Tourism 24.5 28.7 329 372 422 45.6 122.1
Business Travel & Tourism 6.8 6.2 73 77 8.0 9.0 21.6

Corporate 52 47 55 5.8 6.1 6.8 16.4

Government 1.6 1.4 1.8 1.9 1.9 22 53
Government Expenditures - Individual 0.1 0.2 0.2 0.3 0.3 0.3 0.8
Visitor Exports 239 26.4 26.5 26.9 30.1 322 71.6
Travel & Tourism Consumption 55.3 61.5 66.9 72.1 80.6 87.0 216.2
Government Expenditures - Collective 0.3 0.3 0.3 0.4 0.4 0.5 1.2
Capital Investment 17.9 20.0 23.5 17.5 20.1 19.6 42.6
Other Exports 32 3.1 4.1 4.6 5.6 6.3 223
Travel & Tourism Demand 76.7 84.9 94.9 94.5 106.7 113.4 2823
Travel & Tourism Direct Industry

Employment ('000) 503.3 469.5 461.9 422.8 436.6 443.1 580.9

Gross Domestic Product 25.3 29.2 312 334 36.6 40.1 91.6
Travel & Tourism Economy

Employment ('000) 1,322.5 1,262.6 1,308.0 1,328.7 1,361.4 1,375.0 1,811.3

Gross Domestic Product 64.8 737 8l1.5 80.0 89.1 95.3 223.1

Travel & Tourism Accounts
as % of National Accounts

Personal Travel & Tourism 78 78 78 78 78 78 78
Government Expenditures 0.6 0.6 0.6 0.6 0.6 0.5 0.6
Capital Investment 15.7 14.7 13.9 9.5 10.4 10.7 7.5
Visitor & Other Exports 20.9 21.0 18.0 16.8 15.5 15.2 10.7
Travel &Tourism Imports 83 6.8 6.4 6.3 6.4 6.4 6.3
Travel & Tourism Direct Industry

Employment 2.3 2.1 2.1 2.0 2.0 2.1 2.3

Gross Domestic Product 45 45 4.1 39 38 38 32
Travel & Tourism Economy

Employment 6.1 57 59 6.3 6.3 6.4 7.3

Gross Domestic Product 12 11.4 10.7 9.4 9.2 9.1 77

Travel & Tourism Real Growth

(per annum except 2019 =
10-year annualised)

Personal Travel & Tourism 9.5 9.0 52 5.0 1.2 0.0 58
Business Travel & Tourism -4.6 -14.6 78 -1.4 -7.3 35 4.7
Government Expenditures 52 6.7 9.1 9.9 -0.6 2.6 54
Capital Investment 26.7 4.6 7.6 -31.0 3.0 -10.2 3.6
Visitor Exports 29 32 -8.3 -5.8 0.3 -1.3 38
Other Exports 21.8 -9.9 20.1 33 9.0 53 8.7
Travel & Tourism Consumption 47 3.6 -0.3 0.0 -0.1 -0.1 5.0
Travel & Tourism Demand 9.8 33 23 -7.5 0.9 -1.7 5.0
Travel & Tourism Direct Industry

Employment -10.9 -6.7 -1.6 -8.5 33 1.5 2.7

Gross Domestic Product 2.2 8.0 -2.5 -0.3 -22 1.3 4.1
Travel & Tourism Economy

Employment 2.1 -4.5 36 1.6 25 1.0 2.8

Gross Domestic Product 54 6.2 1.2 -8.9 -0.4 -1l 4.3

E - Estimate; F - Forecast



SATELLITE ACCOUNT TABLES

TURKEY

Travel & Tourism - US$ bn

Personal Travel & Tourism 17.3 21.4 23.0 28.6 325 30.5 67.2
Business Travel & Tourism 47 4.6 5.1 59 6.2 6.0 1.9

Corporate 3.6 35 39 4.5 4.7 4.6 9.0

Government 1.1 1.1 1.2 1.4 1.5 1.5 29
Government Expenditures - Individual 0.1 0.1 0.2 0.2 0.2 0.2 0.5
Visitor Exports 16.8 19.7 18.5 20.6 232 21.6 394
Travel & Tourism Consumption 389 45.8 46.8 55.4 62.1 583 118.9
Government Expenditures - Collective 0.2 0.2 0.2 0.3 0.3 0.3 0.7
Capital Investment 12.6 14.9 16.5 13.4 15.5 13.1 234
Other Exports 23 23 29 35 43 42 12.3
Travel & Tourism Demand 53.9 63.3 66.4 72.7 82.2 76.0 155.3

Travel & Tourism Direct Industry

Employment ('000) 503.3 469.5 461.9 4228 436.6 443.1 580.9

Gross Domestic Product 17.8 21.8 21.8 25.7 282 269 504
Travel & Tourism Economy

Employment ('000) 1,322.5 1,262.6 1,308.0 1,328.7 1,361.4 1,375.0 1,811.3

Gross Domestic Product 45.6 55.0 57.0 61.4 68.6 63.9 122.7

Travel & Tourism
2000 Constant US$ bn

Personal Travel & Tourism 13.5 14.7 155 16.2 16.4 16.4 28.7
Business Travel & Tourism 37 32 34 34 3.1 32 5.1
Government Expenditures - Individual 0.1 0.1 0.1 0.1 0.1 0.1 0.2
Visitor Exports 13.1 13.6 12.4 1.7 1.7 1.6 16.9
Travel & Tourism Consumption 30.4 31.5 314 31.4 314 31.4 50.9
Government Expenditures - Collective 0.1 0.1 0.2 0.2 0.2 0.2 0.3
Capital Investment 9.8 10.3 11.0 7.6 79 7.0 10.0
Other Exports 1.8 1.6 1.9 2.0 22 23 5.3
Travel & Tourism Demand 422 43.5 44.5 41.2 41.6 40.9 66.5
Gross Domestic Product

Travel & Tourism Industry 13.9 15.0 14.6 14.6 14.3 14.4 21.6

Travel & Tourism Economy 36 37.8 383 349 347 343 52.5

E - Estimate; F - Forecast

Methodological Note

2008 provided a clear demonstration of the complex environment in which Travel & Tourism operates, confirming the critical importance of
timely information for policy- and decision-makers. And developments in 2009 will no doubt serve to reinforce this argument. This explains
why the economic impact research developed by WTTC and its partner Oxford Economics, which was designed to adapt to the changing needs
of the Travel & Tourism industry and government leaders in the light of the fast-changing operating environment, is therefore an

essential tool — whether for private- or public-sector decision-makers.

This comprehensive and comparative measure of the economic impact of Travel & Tourism developed by WTTC, which is highlighted in the
Executive Summary and in the accompanying 181 individual country reports, is based on simulated Tourism Satellite Account (TSA)
methodology. The methodology is analogous to that used for the production of national income accounts, following the key concepts of
Tourism Satellite Accounting contained in the latest (2008) United Nations' Recommended Methodological Framework (RMF).

The RMF’s Tourism Direct Gross Domestic Product (TDGDP) measure is broadly equivalent to the Travel & Tourism Direct Industry measures
given by WTTC/Oxford Economics. Adding to this direct industry measure the value-added created indirectly in the industry's supply chain,
plus investment and collective government and non-visitor export spending, one arrives at the broadest measure of the economic impact of

Travel & Tourism — Travel & Tourism Economy GDP.



RANKING AND RANGE

Year 2009 country rankings for Turkey within world countries' list

2009 2019
Turkey Absolute Size Relative Size Growth' Absolute Size Relative Size Growth’
Personal Travel & Tourism 18 68 103 16 75 47
Business Travel 21 --- 45 19 --- 45
Government Expenditures 52 179 118 51 179 37
Capital Investment 17 99 167 20 143 95
Visitor Exports I 73 49 14 93 131
Other Exports 36 80 76 31 74 14
Travel & Tourism Demand 21 --- 87 17 --- 64
Direct Industry GDP 13 63 37 15 88 114
T&T Economy GDP 15 84 67 17 114 99
Direct Industry Employment 30 121 20 27 117 60
T&T Economy Employment 25 114 20 24 109 46

12009 real growth adjusted for inflation (%); 2010-2019 annualised real growth adjusted for inflation (%)

Total 181 countries or |3 regions (larg: i is number I; orst is number 181 or 13; 0 is aggregate region no ranking

GENERAL MACROECONOMIC INDICATORS

The following charts illustrate how Travel & Tourism growth follows or varies from general macroeconomic growth
for various indicators. The bottom three charts illustrate information related to international visitor arrivals.
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® WORLD
TRAVEL &
TOURISM
COUNCIL

The World Travel & Tourism Council is the forum for business leaders in the

Travel & Tourism industry.

With Chairs and Chief Executives of the world’s foremost 100 Travel & Tourism companies as its Members,

WTTC has a unique mandate and overview on all matters related to Travel & Tourism.

WTTC works to raise awareness of Travel & Tourism as one of the world’s largest industries, employing

over 225 million people and generating 9.6% of global GDP in 2008.

Together with its research partner, Oxford Economics, WTTC produces comprehensive reports on an
annual basis — with updates whenever required — to quantify, compare and forecast the economic impact of
Travel & Tourism on 181 economies around the world. It also publishes an Executive Summary highlighting

global trends. To download one-page summaries, the full reports or spreadsheets, visit www.wttc.org

.. OXFORD

&9 ECONOMICS

Assisting WTTC to provide tools for analysis, benchmarking, forecasting

and planning

Over the last 25 years Oxford Economics has built a diverse and loyal client base of over 300 organisations
worldwide, including international organisations, governments, central banks, and both large and small
businesses. Headquartered in Oxford, England, with offices in London, Belfast, Philadelphia and Basel,
Oxford Economics employs over 50 full-time, highly qualified, economists and data specialists, while

maintaining links with a network of economists in universities worldwide.

For more information please take advantage of a free trial on our website, www.oxfordeconomics.com,
or contact John Gaster, Oxford Economics, Abbey House, 121 St Aldates, Oxtord, OX1 1HB, UK.
Tel: +44 (0) 1865 268900; email:jrgaster@oxfordeconomics.com
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